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Argyle, Australia's largest hotel management group
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http://www.argylehotels.com/
http://weibo.com/argylegroup/

Argyle,

ARGYLE HOTEL GROUP WAS ESTABLISHED IN AUSTRALIA TO SPECIALIZE IN DELIVERING
EXCEPTIONAL MANAGEMENT SERVICES
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2.5 Billion USD
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Argyle,

ARGYLE HOTEL GROUP IS PROUD TO HAVE A LONG HISTORY OF CO-OPERATION WITH
AUSTRADE, AN INTEGRAL PART OF THE AUSTRALIAN EMBASSY.
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Australian Foreign Minister & Former Premier Met with Argyle
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http://www.austrade.gov.au/
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Argyle Academy has
established teaching
departments in Bohai
University, Zunyi College and
Liupanshui College, cooperates
with American Hotel & Lodging
Association(AH&LA) to make
teaching materials.
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ARGYLE HOTEL GROUP IS PROUD OF ITS GROWING LIST OF BONAFIDE AWARDS
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2015 Business Excellence for Services sponsored by China Southern Airlines
2015 Business Excellence for Sustainability & Social Impact

The Best International Hotel Management Group of 2014

Rated in the “300 World Hotel Group” 2014

Top 60 of Hotel Group in China 2014

NSW Export Awards Finalist 2013-2014

Westpac Special Recognition Award 2013

Westpac Special Recognition Award 2013
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“ARGYLE" Brand Value in China : 1423 Million CNY
“HER” RS ENE: 14, 23/20T

AUSCOTEL
AUSOTEL SMART

"AUSOTEL" Trademark Values 79 Million CNY
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Brand Value in China: 260 Million CNY
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ARGYLE HOTELS (CHINA) FEEEE (HEX)

Argyle Qinchengda Grand Hotel Changsha
Argyle Grand Hotel Chongging

Argyle Jinyi Grand Hotel Chongging
Argyle Panjiang Grand Hotel Liupanshui
Argyle Wudang Grand Hotel Shiyan
Argyle Grand Hotel Loudi

Argyle Grand Hotel Nanping

Argyle Grand Hotel Baicheng

Argyle Dongyi International Hotel Jinzhou
Argyle Airport Hotel Fiji

Argyle Grand Hotel Luzhou

Argyle Grand Hotel Chaoyang

Argyle Grand Hotel Tongliao

Argyle Grand Hotel Guilin

Argyle Grand Hotel Leshan

Argyle Grand Hotel Xingyi

Jiangxi Grand Hotel by Argyle

Argyle Grand Hotel Chengdu

Argyle Grand Hotel Duyun

Argyle Grand Hotel Guangzhou

Argyle Boutique Hotel Jinzhou
Argyle Boutique Hotel Qidong
Argyle Boutique Hotel Baiyang Lake
Argyle Boutique Hotel Zhenjiang

Argyle Feiyunhu Resort Wenzhou
Argyle Leyang Resort Chongzuo
Argyle Resort Pingtan

Argyle Resort Benxi

Argyle Resort Yantai

Argyle Resort Fiji

Argyle Resort Laixi

Argyle Resort Luodian

Argyle Resort Zunyi

Argyle Resort Dangshan

KD ENRATERACBEE
BREERKEE
BREZHEEKBE
INEKETHHEAEIE
HERSEERXBE
HRAEERKRE
RS
PRI EICRE
FINR— R E R AR
LR R CBE
PN ERERKEE
IR BERIERKBRE
B REHREKBE
EMEDHERCHEE
KU EHEECESE
NN E RS
pNEN=)

J AR S o S FHE 1 RV i
St PN A0 A PR KV )i

J M SR e P R )

SRR — T AEERRES
BRESBURIEEERNES
HF RN BRI
BT RETEEERDES

BN ST RS
SRERFIEEERENS
SRR TR E RTINS
REX RTINS
EFERBEEERES
R ERES
BT HEEREE
ST iR EREE
18 Y IRE R ERES
BRI ERES

G G0 0000000600600 06060600600 9090909099099 9% 9990 9% 9% 9 90

Argyle Airport Hotel Shanghai
Argyle Hotel Guangzhou
Argyle Hotel Wuzhen
Argyle Hotel Panjin

Argyle Hotel Pengzhou
Argyle Hotel Jingmen
Argyle Hotel Tianjin
Argyle Wanfa Hotel Tianjin
Argyle Orsun Hotel Enshi
Argyle Hotel Yongzhou
Argyle Hotel Wuhai

Argyle Hotel Shangri-la
Argyle Hotel Dali

Arygle Hotel Guiyang
Argyle Hotel Yantai

Argyle Hotel Baoding
Jiangxi Hotel by Argyle
Ganjiang Hotel by Argyle

Ausotel Fuding

Ausotel Guilin

Ausotel Smart Guangzhou
Ausotel Smart Lijiang
Ausotel Smart Shangri-la
Ausotel Smart Guge Guangzhou
Ausotel Shenzhen
Ausotel Smart luoyang
Ausotel Dayu Beijing
Ausotel Kangjian Beijng
Ausotel Rongchang
Ausotel Liming Jinsha
Ausotel Dalat Inner Mongolia
Ausotel Elion Erdos
Ausotel Poyang

Ausotel Baoding

Ausotel Sansui

Ausotel Chenzhou
Ausotel Lianyungang
Ausotel Tengzhou

Ausotel Chaoyang
Ausotel Huzhou
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Argyle,

ARGYLE GROUP AIMS TO HAVE 300 MEMBER HOTELS IN CHINA WITH AN ASSET VALUE OF
600 BILLION CNY AND 25000 EMPLOYEES BY THE YEAR 2017.
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ARGYLE HOTEL GROUP COMPRISES SIX DISTINCT BRANDS COVERING LUXURY HOTELS,
RESORTS AND BOUTIQUE HOTELS.
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ARGYLE GRAND HOTEL ARGYLE BOUTIQUE HOTEL ARGYLE RESORT
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ARGYLE GRAND HOTEL  Flp& KIH)E

Argyle Grnd
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Argyle Grand Hotels instil the essence of prestige and
the precious features of the Argyle diamond. We aim
to provide an exquisite experience that will always
exceed your expectations.

g F AR A i T SEHEI S S, ST
WEL. B, DB PRI 55 4 i AR L

R B AR

GUANGZHOU, CHANGSHA, CHONGQING, NANCHANG, LIUPANSHULGUILIN, LOUDI, SHIYAN, NANPING, LUZHOU, AKSU COUNTY, TONGLIAO,
JINZHOU,LESHAN,XINGY], DUYUN, FLI
oM, Kb, HEIR, RS, ME, ANEUK, R, R, TR, O, PN HIRH, BB, GEAL, #RML SR, X ERS), 3ESE



Argyle,
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Argyle Boutiques provide small, intimate, unique :

and luxurious hotel environments with

personalized services and facilities. The location,

cultural design and service are recognised to be
beyond the international 5-star hotel

tandard. “Boutique”

AR RSN EARIE R RIE, A e H
WEARIIRSS, EAERSE. ki, &
HR IR 55 45 07 T 4 46 32 B

JINZHOU, QIDONG,BAIYANG LAKE,ZHENJIANG
M, R 2R, FRETE. BRI



AAqyk,

ARGYLE RESORT & B (RF 5
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A SENSE OF PLACE
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Relaxing in a room liberated from the daily
hustle and bustle; here you are free to embrace
life and nature in your own special retreat within
the sanctuary of an Argyle Resort.
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QINGDAO,YANTAIL, WENZHOU, CHONGZUQO, YUXI, PINGTAN,BENXI , LUODIAN, ZUNYI, DANGSHAN, FLI
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ARGYLE HOTEL HE&A)E
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SOMETIMES HOME IS A FEELING .
VAL i e
Argyle Hotels have differentiated themselves
from other four star business hotels by offering
personalized service. =
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SHANGHAIL GUANGZHOU, TIANJIN, NANCHANG, WUZHEN, ENSHI, DALL PENGZHOU, JINMEN, PANJIN,YONGZHOU, WUHAI,
SHANGRI-LA, GUIYANG, YANTAIL BAODING
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AUSOTEL
AUSOTEL SMART
AUSOTEL | SMART STAY EVERYDAY
2 A 5 RHB -
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Australia. Its concept of "C.0.C.O" and "Simplistic ‘ﬁi
& Modern Art" of Ausotel Smart will give you a

memorable experience. .
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BEUING, GUANGZHOU,SHENZHEN,CHONGQING, LIANYUNGANG, GUIZHOU, DALATE, BAODING CHENZHOU, ORDOS, POYANG,
BUIE, TENGZHOU,CHAOYANG, LUIANG, SHANGRI-LA,FUDING, HUZHOU, LUOYANG
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METRO

METRO
HOTELS

&
APARTMENTS

SYDNEY, PITT STREET, DARLING HARBOUR, RYDE, MIRANDA, GLADSTONE, PERTH
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Metro is proudly Australia’s oldest 100% Australian
owned hotel group which has enjoyed a good

reputation for so many years.
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ATRIPLUS AROMACAFEZ
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Atriplus Club is aimed towards our returning visitors and to build a The best selection of coffee and produce that comes from

loyal customer base by offering exclusive incentives to members. Australia to help make the visit even more enjoyable.
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HOTELS MANAGEMENT MODELS
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GLOBAL MANAGEMENT
ENEFTEH

AHG's long term Global Management service contracts
encompasses all aspects of hotel management; typically from
a green field to decades of profitability and hospitality

excellence.
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Argyle,

FRANCHISING
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AHG's Franchisees are independenthotel owners who meet AHG's
strict standards andchoose to enjoy the significant long term

benefits ofoperating under the AHG umbrella.
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http://www.argylehotels.com/cn/hezuo/hzms/
http://www.argylehotels.com/index.php?m=content&c=index&a=lists&catid=246
http://www.argylehotels.com/index.php?m=content&c=index&a=lists&catid=246
http://www.argylehotels.com/index.php?m=content&c=index&a=lists&catid=246

Argyle,

INTEGRATED “WHOLE-OF-LIFE" HOTEL CONTRACTING MODEL
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Argyle,

THE VALUE OF YOUR HOTEL WILL KEEP INCREASING UNDER SUPPORT OF THE WELL-KNOWN BRAND-ARGYLE.
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Visual Identity Standards
T IEVIFRAETT 23
Australian Themed Decor
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Notice Board

T 5 9 SO JR AR
Outdoor Design
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Recruitment System
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Sales Advertising
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Brochure Design
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AHG Promotion
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AHG Commercials
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Australian Culture
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Signing, Start of Construction

Opening Ceremony
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Theme Activities
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HOTEL IMAGE SUPPORT
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HOTEL BUSINESS
SUPPORT
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VIDEO
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PR ACTIVITIES
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MICE TOURISM
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MARKETING SYSTEM
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INTERNET
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PRINT MEDIA
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atriplus Club
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Hotel Website
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Internet Advertisements
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AHG Website
o P B [ Y B A

News Publicity
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Weibo, Forum, Weichat
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Hotel News
Reports WIEBNE
B fiE Employee Profile
LYY Ryl
AHG Brochure
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Argyle News Magazine
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The Industry Forum Award
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Media Forum Award
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ARGYLE CORPORATE SOCIAL RESPONSIBILITIES
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Community
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v RIS R Argyle Leadership Development Program
v T 11K Argyle Talents Program

v BEESREATS) Mother's Care Program

v BR— /NS Earth Hour
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Tel:+86-10-6588-6374

Fax:+86-10-6588-6354

1408-1409, Prime Tower, No.22, Chaoyangmen Wai Da Jie, Chaoyang
District, Beijing, P.R.C. 100020
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GUANGZHOU [

Tel:+86-20-3887-5277

Fax:+86-20-3887-5255

3004,Fuli Yingtong Plaza, No.30 Huaxia Road, Zhujian New Town, Tianhe
District, Guangzhou, P.R.C. 510627

J7IH T R X BRTL B R #6305 & Al K E 30045, HE4 510627
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SHANGHAI LiF

Tel:+86-21-6440-0616

Fax:+86-21-6440-0636

1008, 425 Yishan Road, Xuhui District, Shanghai, P.R.C. 200235
FHETARICIX B L4255 065 9110085, HiEg 200235

HTTP:// www.argvlehotels.com
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Tel:+86-791-8612-1832

2502,Fengchuang International Building, N0.998 Honggu Middle Road,
Honggutan New District, Nanchang, P.R.C 330038
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http://www.argylehotels.com/cn/duomeiti/index.html
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